Govt. College for Girls Ludhiana

« M.COM:- | (SEM- Il) SUMMER TRAINING REPORT & VIVA- VOCE (2020- 2021) _
S.NO. [UNI.ROLL [CLASS _ |[NAMES FATHER'S NAME TOPIC DURATION |DATE
NO. ROLL NO.
> 10-08-2021 to
1 44791 4618 |AARTI GAMA PARSA Online odering food 4-6 WEEKS |10-09-2021
: Product development and 10-08-2021 to
2 44792 4602 |ANURADHA HARI SINGH innovation 4-6 WEEKS |10-09-2021
Customer relationship 10-08-2021 to
3 44793 4603 |AVLEEN KAUR GURPREET SINGH management 4-6 WEEKS |10-09-2021
10-08-2021 to
4 44794 4619 |AYUSHI JAIN RIDHI SAGAR JAIN Employee Motivation 4-6 WEEKS {10-09-2021
10-08-2021 to
5 44795 4604 |DIVYA MAKKAR  |SATISH MAKKAR Digital Banking 4-6 WEEKS |10-09-2021
MOHAMMAD FARUQUE 10-08-2021 to
6 44796 4637 FATIMA NAAZ ALAM Rise of E-Commerce 4-6 WEEKS [10-09-2021
Marketing and social 10-08-2021 to
7 44797 4620 |GURJEET KAUR HARMIT SINGH responsibility 4-6 WEEKS |10-09-2021
10-08-2021 to
8 44798 4605 GURLEEN KAUR AMARIEET SINGH Corporate selling and feedback | 4-6 WEEKS 10-09-2021
10-08-2021 to
9 44799 4644 |GURLEENKAUR  [MANPREET SINGH Industry Research 4-6 WEEKS |10-00-2021
10-08-2021 to
10 44800 4606  |GURSIMRAN KAUR [MRPAL SINGH Marketing Strategies of Myntra | 4-6 WEEKS |}0-09-2021
Consumer behaviour towards 10-08-2021 to
1 44801 4607 [JASPINDER KAUR  |SATPAL SINGH Maggie 4-6 WEEKS |10-09-2021
' Survey on online payment 10-08-2021 to
12 44802 4608 |JASPREETKAUR  [BHUPINDER SINGH method 4-6 WEEKS |10-09-2021
Customer satisfaction services 10-08-2021 to
13 44803 4609 |[KANIKA SHARMA  |SHASHISHARMA related to SBI Bank 4-6 WEEKS |10-09-2021
Consumer behaviour towards 10-08-2021 to
14 | 44804 4610 [KIRANDEEP KAUR |SURINDER KUMAR Nestle products 4-6 WEEKS |10-09-2021
Consumer satisfaction with 10-08-2021 to
Is 44805 4611 |KIRTI SUNIL KUMAR services 4-6 WEEKS |10-09-2021
Digital Marketing (The New 10-08-2021 to
16 | 44806 4622 |KOMAL RAKESH CHANDER Face of Marketing) 4-6 WEEKS |10-09-2021
Customer satisfaction (small 10-08-2021 to
17 44807 4612 [KRITIJAIN PRAMOD JAIN cars) 4-6 WEEKS |10-09-2021




A study on consumer decision

10-08-2021 to
18 44808 4643  |MANISHA RAMESH KUMAR making variables of Zomato 4-6 WEEKS [10-09-2021
Study on consumer behaviour 10-08-2021 to
GURMEET SINGH with respect to selective 10-09-2021
19 44809 4613 MANMEET KAUR MA smartphone brands in Ludhiana | 4-6 WEEKS
10-08-2021 to
20 44810 4646 |MANYA SHARMA  [SURESH KUMAR Employee Motivation 4-6 WEEKS 110-09-2021
10-08-2021 to
21 44811 4632 |MONIKA SATBIR SINGH Study on cmployee remuneration| 4-6 WEEKS |10-09-2021
10-08-2021 to
2 44812 4647 |NIHARIKA RATTRA |RAVINDERRATTRA -y pyeting Strategies 4-6 WEEKS |10-09-2021
: 10-08-2021 to
23 44813 4633 |NITIKA BINDRA AJAY KUMAR BINDRA g 51 ovee Retention 4-6 WEEKS |10-09-2021
Attitude of people towards green 10-08-2021 to
24 44314 4630  |PAWANDEEP KAUR |MANMEET SINGH products 4-6 WEEKS |10-09-2021
RUPIN IIT SINGH Consumer behaviour towards 10-08-2021 to
25 24815 4614 |PRABHNOOR KAUR INDERNT S buying milk 4-6 WEEKS [10-09-2021
OTT- platform (incliding case- 10-08-2021 to
26 44816 4634 |PRIYANKA BAHRE |SHIV KUMAR study) 4-6 WEEKS |10-09-2021
10-08-2021 to
27 44817 4615 |RAINI RAJEEV CHAWLA Corporate Social Responsibility | 4-6 WEEKS |10-09-2021
Study on consumer buying 10-08-2021 to
28 44818 4638 |[RAMANDEEPKAUR [LAKHVIR SINGH behaviour towards different 4-6 WEEKS |10-09-2021
brands of Chocolates
VINOD GUPTA Customer satisfaction towards 10-08-2021 to
29 44819 4616  |RICHA GUPTA 0 the service quality of products 4-6 WEEKS |10-09-2021
10-08-2021 to
30 44820 4641  [RISHIKA FANEA] Marketing and business analysis | 4-6 WEEKS |10-09-202]
10-08-2021 to
31 44821 4624 |RITIKA YASH PAUL An effective marketing tool 4-6 WEEKS |10-09-2021
10-08-2021 to
32 | 44822 4631 |SARISHTI AHUJA  |AMARJEET AHUIA Comparitive studies 4-6 WEEKS |10-09-2021
10-08-2021 to
33 44823 4627 [SHALLU DINESHVERNA Digital Marketing 4-6 WEEKS [10-09-2021
Payroll management and welfare 10-08-2021 to
34 44824 4645  |SHIKHA RANI RAMESH KUMAR measures 4-6 WEEKS |10-09-2021
R i Customer preferences and 10-08-2021 to
35 44825 4628  |SIMRANJEETKAUR [!OGINDER SING satisfaction 4-6 WEEKS |10-09-2021
Compatitive Advantage and 10-08-2021 to
36 44826 4630 [SIMRANJEETKAUR |SHINGARA SINGH Coustomer Satisfaction 4-6 WEEKS [10-09-2021




44827

4629

SIMRANJIT KAUR

CHARANIJIT SINGH

Marketing strategies of NESTLE

4-6 WEEKS

10-08-2021 to
10-09-2021

44828

4636

SIMRANPREET KAUR

AVTAR SINGH

Customer buying behaviour

4-6 WEEKS

10-08-2021 to
10-09-2021

44829

4642

TANIA

Rajesh Kumar

Impact of GST

4-6 WEEKS

10-08-2021 to
10-09-2021
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