Panjab University
BBA12S: Personality Development And Professional Skills

ORIFCTI\'FS: Fodav's business context requires adaptation to change through acquisition of e
kills and ahilitia ~ - iy T -
skills and abilities to seize opportunities and improve productivily. This cottrse deals with personality
b PR | . ‘ Ly . A . , ;
aecveiopment, ereativity skills, ethics o business and help students lo acqitire a range of useful strategi

and other shalls for enhancing their professional effectiveness.

UNIT -1
PERSONALITY DEVELOPMENT

Interpersonal Skills: Components of self-concept, factors affecting self-concept, self
‘management techniques, forms of interpersonal relationships, competencies and enhancir

Interpersonal skills.

Improving Personal Skills: improving readmg skills, problem solving skills, creativ

skills, listening skills, time management skﬂls

Career Development: Public speakmg and presentatlon skills, group discussion, types of
group discussions, tips for successful parhapahon in GD, ]ob interviews and it's types

_preparation and do’s and don’ts for an interview, Resume writing and job application.

~ UNIT-TI
'PROFESSIONAL SKILLS

_ Team Building and Negotiation Skills: Teamdevelopment, conflict resolution and team
behaviours, .concepts and guidelines for successful negotiation, leadership skills, trends in

- leadership style.

: Work Culture, Ethics and Stress Management: Meaning and learning organizational
culture, work environment and ethics, sources of stress and ways to cope up with stress, need

and importance of capacity building, zones of learning and strategies for capacity building.

Non-Verbal Communication : Work Place Etiquettes: Personal appearance, posture and |

- gésmfes, facial expressions, conduct at the work place, telephone and email etiquettes.

h NOTE: The question paper will include short case studies in Section - A,



PAN]AB UNIVERISTY
BBA (6™ SEMESTER)
BBA 325 : ADVERTISING AND BRAND MANAGEMENT
PR—

‘ | The objective of his course to provide an understanding of the basic principles of advertising '
mmmqmmnt nature, purpose & contplex constructions in the planning and execution of a successful
advertising program and to develop an interest of the brand concept and the operational aspects of
managing a brand. The course will' expose student Lo issutes in brand management, faced by firms -

operating in competitive markets.

Advertising & Advertlsmg Management Introductron scope, need & importance; type &
classification of advertlsement adver’asmg & the promotlon mix, Role of advertising in Social &

Economic development Ethlcs in Indian’ adverhsmg -

Advertlsmg Planning: Advertlsmg Ob]ectrves -DAGMAR, deterrmmng advertising budgets: -
percentage of sales’ method, ob]ect1ve to task method competltrve parity & all you can afford;
Advertising planrung and strategy, creatlve strategy development and implementation

5t 'rnedia' Key factory influencing
nedia. class, media vehicle & media —
(pmg medla strategies, evaluation of _

‘Brands an Brand Management concept nature, 1mportance, brand ‘evolution, brand life cycle,
-brand v/s genencs associating feelings wrth Al brand branding challenges and opportunities; _

Brand Identity: conceiving; planningand executmg (Aaker model); Brand Loyalty: concept and
" measures of brand loyalty & —

Brand Equity: concept and measures of brand equity, cost, price and consumer based methods, —
- sustaining brand equity

_Brand ‘Personality: concept, measures and formulatlon of brand personality; Brand Image Vs
Brand Personahty

Brand I’osmonmg Concept respositioning, Celebrity Endorsement, Brand Extension ]
~ Differential Advantage, Strategies for Competitive Advantage, Brand Pvramid ,



GOVERNMENT COLLEGE FOR GIRLS, LUDHIANA

DEPARTMENT OF BUSINESS ADMINISTRATION
PRESENTS

Biz Brain Ghallenge

cuiz Time

Wednesday, October 18720 2 3 ™ s

11:00 a.m. onwards

Whal’s happening
‘BUSINESS MANAGEMENT
‘MARKETING

+COMMUNICATION SKILLS
+CURRENT AFFAIRS OF THE BUSINESS WORLD

ails and registration contact
Department Representative
Yashika Sama (85580 95675)
Class Representative (BBA 3RD Year)
Palakpreet Kaur (88725 25722)



A Biz Brain Challenge Quiz was organised by The Department of Business Administration,
Government College for Girls, Ludhiana. With great support of Principal, Mrs. Suman Lata Ji
and HOD Commerce Department, Mrs. Sarita Khurana Ji this event was organised. It was
conducted on October 18, 2023 in Rusa Creche under the guidance of BBA Department
Teachers, Mrs. Poonam Arya, Mrs. Jaspreet Kaur and Dr. Monika Arora. The event was hosted
by BBA Department Representative, Yashika Sama and Class Representative of BBA 3™ Year,
Palakpreet Kaur. There were total of 5 teams having 3 contestants each. An audience of 20
students of BBA Department were present there. The quiz helped the students to enhance their
knowledge and business skills and general knowledge.
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