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• Factors Contributing in the growth of E- Commerce
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M E A N I N G  A N D  D E F I N I T I O N OF E - C O M M E R C E

Meaning -: Electronic commerce (e-commerce)  
refers to companies and individuals that buy and  
sell goods and services over the internet. E-  
commerce operates in different types of market  
segments and can be conducted over computers,  
tablets, smartphones, and other smart devices.
Nearly every imaginable product and service is
available through e-commerce transactions,  
including books, music, plane tickets, and  
financial services such as stock investing and  
online banking



D EFIN IT IO N  O F E- C O M M ERC E



H ISTO RY A N D  O RIG IN  O F E -C O M M ERC E

Commerce actually goes back to the  
1960s when companies used an  

electronic system called the Electronic  
Data Interchange to facilitate the

transfer of documents. It wasn’t until  
1994 that the very first transaction.  

Took place.This involved the sale of a  
C D  between friends through an online  

retail website called Net Market.
1979: Michael  
Aldrich invents  

electronic  
Commerce



EMERGENCE OF INTERNET

W ith the wide adoption of the Internet and  
the introduction of the W orld W ide W eb in  
1991 and of the first browser for accessing it in  
1993, most e-commerce shifted to the  
Internet. More recently, with the global spread  
of smartphones and the accessibility of fast  
broadband connections to the Internet, much  
e-commerce moved to mobile devices, which  
also included tablets, laptops, and wearable  
products such as watches.



TRANS IT ION OF E-COMMERCE

E- commerce evolves India in late 1990’s.  
The opportunity that were evidenced  
through the Internet were taken over  
positively by the business community.The  
first emergence though benefitted many  
but the majority could not reap the  
benefits and had to shut down .The dot  
com burst Doubts further created the  
doubts of survival of E-Commerce but  
today the growth of E-Commerce not only  
shows that it is alive but a massive growth  
in this trend can also be shown.



Difference
between  

traditional
commerce

v/s E-  
commerce



FACTORS
CONTRIBUTING  
IN GROWTH OF  
E-COMMERCE IN  

INDIA





• The E- commerce sites should be  
advertised more in order to attract  
customers.

• E- commerce sites should be end to  
end encrypted.

• Organizations should reduce the gap
between placing the order and
delivery of the product .

• D evelopment of system which allows  
easy transfer of data and its updation.

• The experience of touch – feel Factor  
should be provided.

Suggestion to overcome the  
challenges.



Examples of E-Commerce














