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1. IN VARIOUS
DEPARTMENTS



Ethics issues in Production
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MARKETING & SALES DEPT.
Ethical Marketing

SN

of customers' needs

Lack of manipulation and
exaggeration in promotion

mmitment to public, Openness about business
environmental and social well- operations used in marketing
being
Genuine |Intention to fulfill the promisi/
given to customers and society )( wisepops



Ethical Issues in Marketing

B Marketing ethics: Marketer's standards of
conduct and moral values

Product

¢ Planned obsolescence

e Product quality and safety
e Product warranties

¢ Fair packaging and labeling
e Pollution

' Ethical
A Issues
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A. Ethical issues in Finance

1@ Dsgging — window dressing, misleading financial

analysis.

2. gmamng, securities fraud leading to manipulation

of the financial markets.

3, Executlve

4., ”s, facilitation payments.
6. _s - the use of company assets

for any other purpose than company interests in the

practice of the profession.
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ETHICAL ISSUES IN HR

Enter your sub headline here

Privacy
Issues

Performance Race and
Appraisal Disability
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Cash & (- W
Compensation m Safety and

Plans Health

Ethical Issues
In HR

Employee

Responsibility

Restructuring
& Layoffs



Key Ethical Issues in Research

Right to

Withdraw

Freedom
from Harm

(or Confidentiality

disadvantage) Key Ethical
Issues

Informed

Consent
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Technology is
evolving fast.

Can our Ethics
keep up?




Presentatio

Ethics and Technology

Technology is a collection of methods and artifacts
created by human beings to increase their control over
the environment in which they operate.

When the automobile was first introduced, a hundred
years ago, it was hailed as a solution to the
transportation problem and as a defense against growing
pollution of horse dung.

With horses, used for transportation, came horse dung,
and it was everywhere (hundred years ago).

Yet today, we view the automobile as a chief (air)
pollution source.

Again and again we see in the industrialized world the
adoption of a technology that results in future problems.
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2. IN INTERNATIONAL
BUSINESS



Pre

Many of the ethical issues and dilemmas in international
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In the international business setting, the most common
ethical issues involve
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Ethical Issues in International Business

® Arise when a manager makes decisions consistent with
differing national environments
® Political Systems
® [egal Systems
® Economic Development Levels
® Culture
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RECOMMENDATIONS FOR A COMPANY IN GLOBAL
CONTEXT

Develop . =77 ° === in the light of prevailing environment in the host

country.

MNC should not indulge in malpractices. (corruption, bribery, misrepresentation,

Recruitment of sigishigiatacathimsmniagmuamiiiac their past performance.
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MNC’s must respect tradition and culture of host country.
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Compensation and skills
Employee behaviour
Employee working conditions
Supplier/customer relations

Small business ethics
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For Indian

managers

1. Develop a set of values and

beliefs

2. Optimum utilisation of

resources.

3. Sense of larger vision for

common good.
4. Work commitment

5. Build a state of faith and self-

confidence

6. Move from unethical actions to

ethical actions.

7. Move from untruth to truth.

Relevance of Ethical values over
success 1n Business

For Western
managers

1. Professional

efficiency
2. Work disciplines

3. Contractual

obligations

4. Create core values
to stand out in the

competitive market.

For senior
management

1. Ethics shall be

the topmost priority.

2. Follow all the

laws of land.

3. Fair dealings with

stakeholders.

4. Set differentiating
values from

disvalues.

Ethical duties
towards business

partners

Towards competitors

1. Act in utmost good faith.

2. Must obey legal
compliance issues

regarding partnership.

3. Respect international

standards of conduct.
4. co—operation
5. Regular meetings

6. Feedback from partners

for improvements

7. Friendly relations

1. Don’t be jealous

of their success.

2. co—operation
along with
competition.

3. Fair competition
strategies.

4. No Tit for Tat
policy
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Ethics in Financial
markets
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